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A New England 
Shoe Dealer writes: 










“Have received over one 
thousand answers from my five 
line advertisement in the LapIEs’ 
Home JOURNAL.” 











How in the world a thousand answers can be 
obtained from five lines (one insertion), we do not 
understand, but the above would seem to indicate 
that 


The Ladies Home Journal 


Subscribers hunt for even the smallest announce- 
ments. 












With a circulation of nearly half a million copies, 
entirely among the best people, we offer high class 
advertisers the finest possible field for profitable in- 
vestment. 
















Send for “A Philadelphia Enterprise,” showing photo- 
graphic reproduction of our entire establishment 
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FRUITS OF ADVERTISING, 


Nature at all times and periods of the 
year places in the hands of man fruits 
of its evolution. These fruits are the 
necessaries of man’s existence ; but do 
we live only to exist ? 

Existence seems to be the only aim 
of many, but there are others whose 
ambition jig higher. The channels in 
which that ambition is manifest are 
many. Commercial and professional 
channels are the two great arteries 
through which men of ambition ascend 
the ladder of proSperity. The heart 
of the commercial world which propels 
its stream of men so irresistibly on to 
fortune and success—which is really 
the fountain of a commercial life—is 


knifed and torn asunder by the pro- 


fessional world. While it beats and 
nourishes the commercial body, it is not 
allowed even an abiding place in the 
body of professional existence. I refer 
to advertising. 

The man of commercial life who 
enters the stream of business activity, 
looks first to the press as his medium of 
success, ‘lhrough it he obtains pros- 
perity. Printers’ ink is to his commer- 
cial existence as blood is to his physical 
existence, Why should it not be so? 
** The pen is mightier than the sword,” 
and the press supplants both, 

The heart of the commercial (adver- 
tising) has made a Barnum, a Wana- 
maker, a Stewart, a Marshall Field, a 
Rockefeller, an Armour, a Carnegie ; 
and the charitable deeds whereby these 
men alone have distributed millions of 
dollars among the poor has endeared 
their names to many an unfortunate. 
Advertising has enabled them not only 
to do this, but their respective busi- 
nesses, nourished by the great advertis- 
ing heart, affords support to thousands 
of people. 

There is a wider scope to advertising 
than merely the financial benefit to the 
advertiser and the advertising medium. 
It is more than the heart of the com- 


mercial world. Its fruits are distributed 
to the ends of the earth. It is the 
foundation and provider of charity and 
benevolence. Yet two great profes- 
sions (medical and legal) regard it ‘‘a 
principle held sacred” not to recognize 
advertising or the advertisers if they 
are members of either of the profes- 
sions. I refer particularly to the medi- 
cal profession. The cry of the medi- 
cal profession when one of its mem- 
bers advertises is, ‘‘ quack, fraud, im- 
ster.’’ It matters not how prominent, 
skillful or successful professionally he 
may be, how much respected and hon- 
ored by his fellow-citizens, and how 
prominent in society or scrupulous in 
business transactions, if he advertises 
he brings upon his head the maledictions 
and unjust charges of fraud by the 
members of the regular profession. 

A case in point occurred recently in 
Chicago. The Mutual Medical Aid 
Association was organized, with Carter 
Harrison, Ex-Mayor of Chicago, as 
President; Dr. S. K. Crawford, Prof. 
of Surgery, College of P. and S., and 
Dr. De Wolf, health officer of the city 
for years, as medical directors. The 
object of the association was to provide 
medical treatment for the poorer class 
of people gratuitously, outside of mem- 
bership fees of from $2.00 to $5.00 
per quarter. Its object was praise- 
worthy, commendable, almost chari- 
table, and worthy the commendation of 
any American citizen. 

The association ventured to set forth 
its object and plan in circular form. 
For such action (saying to the poor 
that they would furnish them medical 
attendance at a rate within their means) 
Drs. Crawford and De Wolf were sum- 
moned before the Chicago Medical So- 
ciety, and the accusations made there 
by certain members against them were 
shameful, such as accusing them of 
being the instigators of one of the 
greatest frauds of Chicago, etc. Espe- 
cially was it shameful when it is consid- 
ered that there is no flaw in either of 
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these prominent M. D’s. as regards 
character or professional ability. How 
long will this tyranny be exercised in 
America, the country that offered to 
our Puritan fathers the liberty of free- 
dom in thought and speech ? 

The fruits of commercial advertising 
are obvious and plain to be seen. Medi- 
cal advertising is none the less fruit- 
ful; to the-contrary, it embraces all 
that commercial advertising yields, and 
in addition calls the attention of suffer- 
ing humanity to those who successfully 
treat special diseases. It is thus the 
means of relieving the suffering of our 
fellow-men. 

The question wi!l doubtless arise in 
the reader's mind, why should an ‘‘ ad- 
vertising specialist’” be more success- 
ful than a general practitioner? Our 
answer follows: The specialist confines 
his practice to one particular line. The 
general practitioner endeavors to cover 
the entire field of medicine. Can he do 
it? 1 have seen a hoary headed M. D., 
after fifty years of practice, shake his 
head and say, referring to his practice, 
‘I’ve lived a life of guessing, I’m 
guessing now, and I'll doubtless die a- 
guessing.” 

The specialist, being confined in his 
practice to only one portion of the great 
study of medicine and surgery, becomes 
more proficient. He treats more cases 
in his special line in a month than the 
general practitioner will in a year. If 
he advertises judiciously he will at least 
double his practice. He gains more 
experience, which is our best teacher. 
“It is better to be a master of one 
trade than a Jack-of-all-trades.” Yet 
the ‘‘regular general practitioner” 
would have people believe that the ‘‘ ad- 
vertising specialist” knows nothing, 
while in fact he has fifty chances to 
learn (in his specialty) where the 
‘‘ regular ” general practitioner has but 
one. 

W. C. BRINKERHOFF, M. D. 





EDITING a newspaper is the process 
of weighing news. No newspaper ever 
prints all the news, although many ad- 
vertise to do so, Events which are 
printed are those which the editor be- 
lieves to be of the greatest interest to 
the greatest number accustomed to read 
his journal ; and the lengths and posi- 
tions allotted to the items as they ap- 
pear in the journal, illustrate the editor’s 
notion of the public’s estimate of their 
varying values as news.—LZugene M. 
Camp. 
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UTAH NEWSPAPERS. 


The Territory of Utah is about ten 
times as large as the State of Massa- 
chusetts. Its people number half as 
many as are to be found in the city of 
Boston—a quarter of a million of pop- 
ulation occupying 80,000 square miles. 
Forty newspapers are printed, more 
than half of them in Salt Lake City ; 
among these are four dailies. Ogden 
also prints three dailies, and one is 
issued at Provo City. Look at a 
map of the United States, examine the 
scale of miles, and take a piece of 
thread of sufficient length to indicate 
500 miles. Apply one end at Salt 
Lake and describe a circle with the 
other, and it will be perceived that this 
city is in the center of a section of 
country considerably more than one 
thousand miles wide, in which there is 
no other place that approaches it in 
size or commercial importance, Salt 
Lake is destined to be a large city, 
and at the present time is increasing 
in population at a rate never before 
known. 

Of the four daily papers the 77ibune 
is the best known, and has the largest 
circulation. It is anti-Mormon, and 
cordially disliked by the Latter Day 
Saints. The Deseret News is the of- 
ficial organ of the Mormon Church, 
and is practically a religious newspaper. 
The Hera/d attempts to deal fairly with 
saint and sinner, and takes conservative 
ground upon questions that arise be- 
tween the Mormon and the anti-Mor- 
mon interests. The president of the 
Herald Company is a Mormon. The 
Times, a new evening daily, is not in- 
ferior in make up, appearaac: and 
character of contents ; and, so ‘ar as 
one may judge by observation ia and 
about Salt Lake City, its sale is already 
as large as that of any one of its con- 
temporaries. 

Of all the population of Utah more 
than three-fourths are Mormon, Near- 
ly all the farming interests are in 
the hands of this people. They 
are not lacking in intelligence, and 
are thoroughly in earnest. They do 
not read the T7Zyribune. The best 
single paper to be used by an advertiser 
to attract their trade is the semi-weekly 
edition of the Deseret News. But three 
Utah publications issue more than five 
thousand copies regularly. The Sun- 
day editions of the 7ridbune and Herald 
would be no discredit of St. Louis or 
Cincinnati. 
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GETTING 
FROM PUBLIC 


TESTIMONIALS 
MEN. 


‘*One of the chief occupations of 
the private secretaries of the members 
of the Cabinet,” says a writer in the 
New York 7ribune, ‘* is to answer invi- 
tations to banquets, receptions, etc., 
from all parts of the country, which 
come to their chiefs. This formal 
recognition of invitations from com- 
paratively unknown sources has be- 
come so common that I am not at all 
surprised at the action of the editor of 
a New York paper who inquired of his 
Boston correspondent recently if the 
burlesque letter of regret from the 
Czar of Russia, read at an entertain- 
ment, was genuine or not. One of the 
proudest moments in the lives of many 
local statesmen is that in which they 
read to the assembled company the 
cordial letter of regrets sent by ‘ Yours 
Respectfully,’ the Postmaster-General 
or the Secretary of the Interior. But 
the advertisers have taken hold of the 
idea now, and the day of the Cabinet 
officer’s regrets is beginning to wane. 
Usually these invitations come from 
dinner clubs, or from people in charge 
of celebrations of some kind ; and it is 
so well understood that the only —— 
desired is a letter to read at the festive 
board that it is seldom that the Cabinet 
officer sees the invitation that is ad- 
dressed tohim. The private secretary 
disposes of it in brief space, with a 
graceful note of acknowledgment and 
regret, and the matter is dropped there. 
Not long ago all of the members of the 
Cabinet, and the President as well, re- 
ceived from St. Louis an invitation to 
be present at the opening of a ‘ Park.’ 
The Secretary of the Navy and the 
Postmaster-General, through their pri- 
vate secretaries, answered the invita- 
tions, the signatures to the regrets 
being those of the private secretaries. 
They were surprised not long after- 
ward to find at the bottom of a flaming 
real estate advertisement in a St. Louis 
newspaper a reproduction of their let- 
ters, with fiery headlines, which said : 
‘See What the Postmaster-General 
Says!’ and ‘ Read the Letter of the 
Secretary of the Navy!’ The ‘ Park’ 
was one of the many suburban improve- 
ments being planned in the vicinity of 
St. Louis, and the ‘ opening was the 
first day’s sale of property. 

oe 

TWELVE papérs are devoted directly 

to the Army and Navy. 


INK. 
REALISM IN 
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ADVERTISING. 


The accompanying cut shows the re- 
sults of a somewhat ambitious attempt 
to introduce the realism which pervades 
modern literature and other fields into 
the province of advertising : 


“PREVENTION BETTER THAN CURE” 


Moral: saa fe an ned ota 





Pome cope tght phate by Pauk. 
No ether cleanser compares with it. 
HAVE YOU ARTIFICIAL TEETH? 
Buy a Florence Dental Plate Brush—if you cannot find 
it, send for circulars. Either Brush sent by mail 
on receipt of 35 cents. 
FLORENCE MANUFACTURING CO, 
Florence, Mass. 


The old- fashioned advertiser who has 
been following the same methods for 
years, seems quite satisfied to continue 
using coarse, rough-looking wood cuts, 
because he knows that while a more 
finely drawn engraving might appear 
to better advantage in a handsomely 


printed publication, it will be little 
more than an indistinguishable blur in 
the average paper. In the above in- 
stance a photograph, which doubtless 
possessed much merit in its original! 
form, has been reproduced with a result 
which can hardly be considered satis- 
factory. At the same time it is to be 
hoped that some way will be devised 
by which the modern reproductive pro- 
cesses, so pleasing in their effects when 
properly handled, can be introduced 
into the advertising columns of the 
better class of pubBentions. 

AN advertiounent is a window 
through which all the world may look 
into your shop and see just what you 
wish it to see—no more, no less. —Zx. 

Ir is as hard to do business without 
advertising as it is for a cross-eyed 
man to borrow a shot-gun.—£x. 
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OPINIONS OF RETAILERS. 


The Brooklyn 7imes has lately done 
a good thing in gathering the opinions 
of large local advertisers, and printing 
them in the form of a symposium on 
topics most interesting to users of 
printers’ ink. Many of these are busi- 
ness houses which spend a great deal 
of money in the local newspapers, and 
what they have to say is worthy of at- 
tention. A few of the most pertinent 
of these answers are reprinted here- 
with : 


The newspaper 2 the greatest agent the 
merchant can have. Show me the man who 
advertises judiciously and honestly in the 
newspapers in his locality, and I will show you 
a successful business man, It is just as nat- 
ural to advertise in a dull season as it is to eat 
when you are hungry, and just as necessary. 
Advertise facts, ave the goods in stock 
when you advertise. Don’t say you are sell- 
ing for half cost. The people will not believe 
you ; they know better. Mark your goods in 
plain figures, so a child can buy as well as its 
mother. Then you will have the confidence 
of your customers and the public in general.— 
John S. Collins. 

While the public is always open for a bar- 
gain, yet bargain advertising is asa rule of a 
spasmodic and forced nature. A statement of 
goods on sale that are honestly worth that 
which is asked for them should constitute the 
bulk of the year’s advertising. Apart from 
this, advertising will always be found to pay 
all the year round. Truthful advertising is 
the secret of business success. Any attempt 
at getting the better of the public will assur- 
edly result in loss of patronage. The un- 
scrupulous advertiser may reap a brief har- 
vest, but failure will be his reward in the long 
run.—S. Wechsler & Bro, 

When business is running along in its nat- 
ura) channel then it is that we find that adver- 
tising is most advantageous to us. In other 
words, we reap the most profit in the busiest 
season. It is possible to, give an artificial 
stimulus to trade, but the artificial business 
that results is not retained.—/. S. McKeon. 

Je have tried each and every method of 
advertising, and that exhaustively, and we 
have come toone conclusion, and that is that 
newspaper advertising is the one and only 
way that really Pays. Of course other meth- 
ods give areturn, but for quiet and satisfac- 
tory results give us the newspaper once, again, 
andalithetime. Illustrative of the thorough- 
ness with which we have tested the conven- 
tionalstylesof advertising, we have had one 
wooden sign that cost us $2,000. We have 
had upat one and the same time 2,200 stand- 
ing signs, dispersed over an enormous area. 
We haveexhausted printers’ ink in the shape 
of letters, circulars, etc., and in the long run 
we have come right back to the newspapers. 
Of course we have received good, solid re- 
turns from these boards and similar methods. 
They all assisted us to build up our trade. 
But for day-by-day business the te 9 is the 
one method that is satisfacto We find that 
it pays us to keep steadily edvertising all the 
year round. Where there is anything to an- 
nounce it will always be safe to announce it, 
pegetted that the public has been taught to 

heve in the truth of the announcement, 


through the medium of the honesty of the 
firm who is advertising.— Mason, 


PRINTERS’ 


INK. 

The newspaper is the medium through 
which rapid returns may be obtained. But 
where the aim is to constantly keep the name 
of the house before the public other methods 
are advisable, or, rather, can be used in con- 
junction with the newspaper, Our humorous 
publication is an excellent example of this 
auxiliary.—Smith, Gray & Co. 

Advertising in the press brings a better, 
more solid and in every way more satisfactory 
class of customers. Circulars and the like 
hardly touch the same people that the news- 
paper does.— 7. S. Casey. 

ff the law specifically ** prohibits defacing 
of natural scenery and the desecration of the 
American flag with advertisements,’ tne law 
should be upheld, but the law should more 
clearly define its definition of detacement. | 
have seen instances where rural rocks and 
tottering fences were materially improved by 
a coat of fresh paint and the tracing thereon 
of bright letters. In my opinion advertising 
on what you are pleased to term natural 
scenery is the excelsior, the ever pushism of 
this country’s vigor; ergo, no more law on 
the point. The one medium of all mediums 
that seems to return the most for the least is 
the daily newspaper, and the best newspaper 
of its particular class or politics stili further 
increases this “‘ most for the least”’ result— 
the “best” is usually distinguished by its 
highest rates for advertisin Be it under- 
stood in thisconnection that xing “ highest’ 
rates is not a matter of will with the pub- 
lisher ; the volume of the circulation and the 
quality of that circulation may be depended 

m to determine the real value of the me- 
dium to the advertiser. All things being 
equal, there is a larger return for money 
spent in advertising when trade is most brisk. 
ris an uphill pull without a corresponding 
rebound when business is flat, that is, be- 
tween seasons. The theory that ‘the time 
to advertise heaviest is when trade is dull- 
est’’ is only advanced by those who do the 
telling you how to do it but who seldom 
risk a shilling in printers’ ink. The only 
suggestion | would make in a general sort 
of way to those who advertise to create 
success or make money—and I won't pre- 
sume any one advertises for any other pur- 

—is, be sparing of words and uniformly 
truthful; as to the most talkative style of 
constructing advertisements, one’s own char- 
acteristics and mannerisms ought te stick 
out prominently in one’s advertisements, as 
one’s own personality takes or doesn’t take in 
the social world.—Desmond Dunne, Press 
ee of Wechsler & Abraham. 

n the course of my experience [ think IT 
can say without egotism that | have tried 
nearly every conceivable means of bringing 
my name before the public. I have been suc- 
cessful, although many of the methods were 
of an experimental nat«re. But after an ex- 
perience extending ower a quarter of a cen- 
tury I have reverted to the newspaper and 
have practically given up all other systems. 
I find that I can tell what are the returns from 
acertain amount of expenditure to within a 
few dollars through the medium of a newspa- 
per. Trade nowadays has become more than 
ever a rapid turning over of money. Indeed, 
this rapid revolution is an absolute necessity 
of the successful merchant. The days of 
stocks that were in store for one or ten vearsis 
over, and now the clothier will replenish his 
shelves some half a dozen times in the twelve- 
month, This has come about through the 
medium of the newspaper and tne evolution 
of scientific advertising. A man places an ad- 
vertisement in a morning paper and he looks 
for and obtains a response in the afternoon 
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and evening ofthe same day. The following 
day he advertises again, and again he looks 
for a second crowd that has been induced to 
flock to his store by the second advertisement. 

The most profit is, of course, during the 
busy season, but judicious advertising pays 
allthe year. As toan “artificial stimulus, ’ 

I look upon all advertising as producing an 
‘artificial’? demand, The natural state of 
the man who doesn’t advertise is stagnation. 
The condition of the man who does spread 
himself in the newspapers is artificial activity. 

in this case art is infinitely better than na- 
ture. I would advise all my neighbors in the 
trade to be as careful of the statements that 
they make in the newspapers as they are of 
the goods they advertise. An advertisement 
that conveys a false impression is, on the 
long run, a distinct loss to the furmulator of 
the falsehood.—C. L. Cameron. 

Every firm should decide just what percent- 

age of their receipts they can afford to spend 
for advertising and kecp the advertising ex- 

enses just as near that point as possible. 
Chis arrangement is a rol 2 ct thermometer. 
By following it the most advertising is done 
when results are the best, and the least when 
results are the poorest. Advertising pays 
when done right and lived upto. Firms who 
do not live up to their advertisements might 
as well stop advertising, fur the public soon 
jearn that their announcements are unreliable 
and not worthy of attention.-- Piper & Rewick 

Competition has become so great in all 
trades that every lafge business house in 
order to be at all successful must advertise 
¢very month in the year. (ur cities are be- 
coming so large and so many new competitors 
springing up daily that it is an absolute neces- 
sity to advertise daily, in order to keep one’s 
name before the people.—Cowferthwait Fur- 
niture Company. 

Our experience has always been in connec- 
tion with the daily press. Of course we have 
inserted our advertisements in fair and chari- 
table entertainment programmes, but in such 
cases we looked upon money so spent as money 
expended in charity. In our line of business 
the only available way of advertising is 
through the medium of the press, and conse- 
quently the papers are an absolute necessity 
tous. The professional advertiser of to-day 
looks for immediate results. His advertise- 
ment is an allegation of certain facts that 
stand good for the moment. On the moment, 
too, he expects to realize on that statement. 
The principle of modern newspaper advertis- 
ing is based upon the gobneigie of the news 
itself. An advertisement two days old is as 
stale as a two days’ old dispatch from Europe. 
The advertisement must be served up hot and 
fresh daily, precisely as the news is. Adver- 
tising has to be done at all times, and at all 
timesisin order. The existence of the large 
advertisers is at once a good and a bad thing. 
Good, inasmuch as the incomes of the news- 
papers are materially enlarged, and the public 
are advised daily of the c heapest goodsin re- 
tail market, and bad because these compara- 
tively few big men crowd out the thousands 
of smaller advertisers. In most cases unless 
a firm ca. afford to take a column or two or a 
half-page, advertising is a waste of money. 
Thesm ul man who experiments in a modest 
way finds that he gets no returns, discontinues 
advertising and votes the entire system a fraud. 
Asa matter of fact, he is simply eclipsed by 
the big man, who takes a column Ghose he 
takes few lines. We think it a pity that the 
newspapers cannot meet these small men. It 
seems to us that there might be a system of 
so classifying small-trade advertisements that 
the minor men and the newspapers might be 
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mutually benefited. When we open our paper 
we know where to look if we want to buy or 
sell a house, or want help or a_ situation. 
What, then, is to prevent us from looking for 
our wrocery ‘column, or our butcher column, or 
our tinware column. We think that this is a 
field that the newspapers have not as yct 
touched.—Liebman Bros. & Owings. 
> 
ADVERTISING THE LIQUOR 
INTEREST, 

The Philadelphia (Pa.) Record prints 
the following in regard to the advertis- 
ing done by the liquor dealers : 

The opponents of the prohibitory liquor 
amendment to the State Constitution showed 
great wisdom in fighting through the columns 
of the public press. They advertised heavily, 
and the a made for advertising are 

now paraded in Prohibitionist journals as proof 
that the newspapers receiving the money were 
subsidized. This may impose upon silly 
and credulous people, but will deceive no- 
body else. It is, however,a signal proof of 
the advantage of ‘extensive publicity. As an 
encouragement to other advertisers we subjoin 
the list of payments as we find it in the New 
York Voice: 
May 20, Delaware County Citizen.. 
May 25, Philadelphia Inquirer 
June 7, Catholic Standard 
June 15, Catholic Standard. . 
June 15, Commercial List..... 
June 17, Philadelphia Record . 
June 17, Evening Bulletin.. 
June 17, Philade _ feanive 
June 17, Evenin 
June 20, Philadelphia Ledge 
— 27, Evening Bulletin. . 


» Nort 

June 27. Philadelphia Inquire oc-ee . ee 
June 27, Philadelphia Times 3,5°6.90 
July 2, Evening elegraph .. 4,000.00 

uly 2, Evening Bulletin. . noo 
July 8, Philadelphia Record. - 2,182.00 
July 15, Detective services. . wow 
July 15, Extra work for ¢ ity papers. ~ 515.00 
July 15, Schuylkill Navy 00 


- $500.00 


> 2,942.20 








SPECIAL NOTICES. 


Advertisements under tris head, two lines or 
more, without display, 2c. a line. 


youtss LEADER. 
oem further. 
PPro JOURNAL. — 


|" poraemeenaed CALL, Quiney, ML. 


Nie ARGOSY, N. Y., 114,000 w. 


as CHICAGO EVENING POST. 
K™ ” TAPE IS THE BEST. 
yy WEATHERFORD (Texas) CONSTI- 


EL. a Dubuque, Iowa, 15,000 cir- 
culation. Population, 38,000. 

HE BOERNE POST. Best advertising 
medium in Southwest Texas. 


7“ ARGONAUT goes into all the well-to- 
do families of the Pacific Coast. 


VERYBODY IN KINGSTON, Ont., reads 
THE NEWS. April average, 2,2 daily. 
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TyVRY “OWL” brand Printing Inks. Gold- DVERTISEMENTS received for leading 
ing & Co., Manufacturers, ton, Mass. rT nowegeoen. cee ape — 
JHE MORNING NEWS, New Haven.—The MO0tnS tor Oa WELL& OO. Now Yor! 
largest morning circula’n in Connecticut. dress GEO. P. oe ate aen 
Dae SEEELY, EVANSVILLE DEMO. as baleen 150,00 Nuridgs. 
KRAT, largest circ’n in Southern Indiana. Rowell & os ong noe ae URNAL, 
HE HOME CIRCLE, St. Louis,Mo. Month- 50 years old, as best Daily ‘and t best Weekly. 
ly; 75,000 cire’n. Rate, 3 cents per line. LECTROTYPES.—A large stock of elec- 
VHE ARGONAUT is the only High-Class trotypes of engravings —cmbeocs all 


Political and Literary Weekly published subjects—at nominal prices. THE PRESS 
on the Pacific Coast. ENGRAVING CO., 88 and 9 Centre St., N. Y. 


TEV\HE ARGONAUDT has a larger circulation "PYHE KANSAS FARMER, published at To- 
than any paper on the Pacific Coast ex- peka, has the largest circulation of any 
cept three San Francisco dailies. Kansas newspaper according to the American 


rENHE PITTSBURG DISPATCH, vide Geo. P. Newspaper D pectery for 1890. Ask forsample. 
Rowell & Co., circulates between 50,000 mt SUNDAY EDITION OF THE BALTI 
and 75,000 copies each Sunday issue. : ong I AMERIC “s. according to fe 
> WOALL American Newspaper Directory for 1890, has 
YAN FRANCISCO CALL, the best morning 
newspaper in California. Unequalled in the largest issue of any Mary land newspaper. 





circulation, character and influence. Sion “7. for a co a cong of THE DAILY 
Thhiapat . nly evening paper of New Jer- 
HE EVENING DISPATCH, Cohoes, N. Y., sey’s largest and most poptiae health and 
is read by the thousands ‘who visit sum: leasure resort, ‘Atinmtie 4 Circulation 
mer resorts from Northern New York. 000 daily. “ 
AN FRANCISCO BULLETIN—estab. 1855— -wyUFFALO TIMES, according to the Ameri- 
is the leading evening newspaper of Cali- can Newspaper Directory for 1890, has a 
page srmreeenen 5 erm Try it. circulation which is exceeded by but one 


FIRST.CLASS Farmers reached other paper in the State, outside the City of 
5 000 July 15 by an ad. in the Odessa New York. Pet ae Pe 
.) FREE BAPTIST. 4 in. double-col ad. $5. ace al. Lag tae is “ only pa 
‘ALT LAKE TRIBUNE, according to the published at Washington, D. C., to which 
3 American Newspaper Uasostery wor 189), the American Newspaper Directory for 1890 
has the largest circulation of any Daily paper accords a regular circulation exceeding 100,000 
in Utah. copies each issue. 

: NHE | EDGER, of Chicago, TIL, is one of 
es ytd gt single stamped Ry oF of the i00 publications in America that, ac- 
F be ‘ie = a : e Sa iled cording to a list published by Geo. P. Rowell 
tn we ge ice every week, rema & Co., circulate between 25,000 and 387,500 

y subscribers. ae copies each issue. 
YORONTO GLOBE, according to the Ameri- MAHA BEE, according to the American 
can Newspaper Directory for 1590, has the Newspaper Directory for 1890, has the 
largest circulation of any Daily in the Prov- largest daily the largest Sunday, and the 
ince of Ontario. largest wee kly issue possessed by any Ne- 


PAzee DEALERS—M. Plummer & Co,, ?*#5Ka newspaper. 





of 161 William St., New York, will fill STEN, published at Decorah, fowa, is 
any order for paper—from half a quire to one of the 100 publications in America 
thousand-ton lots. oat, qoconding 4 a = — 4 Geo. “3 
Spree ne nee owe’ », eireula' ween 25,000 an 
MPX\HE DENVER REPUBLICAN, according 37,50) copies each = , 

to the American Newspaper Directory —_— 
for 1890, has the largest circulation of any EST SHORE, an Illustrated Weekly, 
newspaper in Colorado. printed at Portland, according to aed 
‘ ee American Newspaper Directory for 1890 h 
FPMMES, Hartford, according to the Ameri- more than dou sy the circulation of ony 

can Newspaper Directory for 18%,and by other Oregon newspaper. 
general consent, has the largest circulation 
of any daily in Connecticut. HE AMERICAN ANALYST, of New York, 

—aenanee is one of the 100 publications in America 
10, 000 Pa ay Ds ee thas, Oya we ist published by Geo. P. 
sts 0 “ a owel »., Circulate over 25,000 copies eac' 
an?advt. in THE BANKER AND TRADES- issue. It goes to families. aseaereaerenmens 


y AN, Boston. Send for rates. HE WEEKLY WITNES N York Ci 
z ESS, New Yor ty, 
NTERIOR, Chicago, according to the is one of the 43 publications in the United 
American Newspaper Directory for 189, States that, according to a list published by 
has a larger circulation than any other Pres- Geo. P. Rowell & Co., circulate between 50,000 


byterian weekly in 1 all America. and 75,000 copies each issue. 
1 ALLAS NEWS and GALVESTON NEWS, ACKSONVILLE TIMES UNION, according 
according to the American Newspaper to the American Newspaper Directory 
Directory for 1890, have the largest circula- for 1890, is the only paper in Florida which 
tion of any daily papers i in Texas. prints regularly more than five thousand 
& WILL insert 2 lines 1 week in 1,900 copies each and every issue. 
newspapers for $13.00. nd for cata- , 
ue. Address NEW YORK NEWSPAPER VA ‘ar se Louis has, accordien to Poe uahed 
NION, 134 Leonard St., New York. ican Newspaper Directory for 1890, a large 


r 
TLANTA JOURNAL, according to the circulation than any other medical periodica al 
é American Newspaper Directory for 1890, Printed in the United States. 
as the largest circulation of any daily news- HE NEW YORK LEDGER is 
Li one of the 
arsed epricamaggy oe Sey reena 55 newspapers to which the new edition 
HE LORD & THOMAS Religious News- of the > Newspaper Directory for 
»aper Combination is THE medium for ad 890 regular circulation of more 
vertloers to reach the best buyers of the West. than “100,000 ‘copies ‘each issue. 
Lowest rate by all advertising agencies UFFALO EVENING NE NEWS. —a 
Prcan'S JOURNAL, AL, according tothe Ameri- the American Newspaper Directory for 
can } Reuugnese eo 1890, has 1890, has a greater circulation than any other 
the largest circulation daily paper Daily in the State outside of the City of New 
in Illinois, outside of the city of Chicago. York, not excepting Brooklyn. 
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PRINTERS’ 


HE POULTRY MONTHLY, published at 
Albany, LP is one of a select list of 


re! as a desirable 
jmodiam in its ‘particular field. 


= CHRISTIAN ADVOCATE, published 
t Buffalo, N. Y., is one of a select list 
= £ religious J journals recommended to adver- 
P. Rowell & Co. as a desirable 
wooden: in its particular fi field. 


ne oy FARMER, (ER, publist ed at Indian- 
apolis, has, according to,.the American 
Newspaper rg for 1890, a circu- 
lation than any ot 7 = weekly 
issued in the State of Ind 


NHE EVENING NEWS, Detroit, Mich., is 

one of the 10 daily publications in Amer- 

= that, according 'o a list published by 

P. Rowell & Co., circulate between 
$7,500 and 50,000 copies each ue. 


HE MEDICAL BRIEF, published at ST. 
LOUIS, MO., is one of the 100 peeeesions 
in America that, according to a list | 
yy Geo. P. Rowell & Co., circulate between 
,000 and 37,500 copies each issue. 


CCORDING to the American Roweneeer 
Direc oer 4 Ley HOME ANDCOU A 
Toy My ty Te: 
as the largest circulation 0 

any of its phy Make a note of this. 


Te reach the people of the West and South 
sides of Cleveland there is but one me- 
HE ee, ae STAR, 480 Pear! 

well & — te it as one of 
the four "leading Gaile 2 of Cleveland. 


HE NEW YORK SUNDAY MERCURY is 

one of the 55 newspapers to which the 
new edition of the American Newspaper Di- 
rectory for 1890 accords a regular —_— 
of more than 100,00) copies each issue 


HE CENTURY MAGAZINE, New York, is 

one of the 27 periodicals to which the 
new edition of the American Newspaper Di- 
rectory for 1890 accords a regular circulation 
of more than 150,000 copies each issue. 


YHARLESTON, 8. C. THE NEWS AND 

/ COURIER has the — Daily, Weekly 
and Sunday issue of any paper published in 
the State of South Carolina, qed = to the 
American New spaper Directory for } 


Pewee poy 9 of all the porters hs 
voted to the Grocery trade, accordin; 

the American Newspaper Directory for mfheo, 
the largest circulation is poses by the 
NATIONAL GROCER, weekly, N. Y. City. 


= VOICE, published in New York City. 
one of the 38 fe ag py in the 
mite | States that, accord y a list pub- 
lished by Geo. P. Rowell & Ctroulate be- 
tween 100,000 and 150,000 50,000 copies éach issue. 


HE GUARDIAN \N ANGEL, published fn 
Philadelphia, is = of the 100 publica- 
tions in Ame that, according to a list 
ublished by Geo. P. Rowell & Co., ,— late 
tween 25,000 and 37,500 | 37,500 copies each issue. 


IPPINCOTT’S MAGAZINE, Philadel: 

Pa., is one of the 55 periodicals to which 
the new “edition 0 of the ——- Newspaper 
Directory for a regular circula- 
tion of more ‘on 100,000 ),000 copies each issue. 


HE NEW YORK MORNING JOURNAL 
is one of 55 newspapers to ae the 
new Cay ol Le the Lo py FF 
Directory for 189) accords a ler chroula 
tion of tore ~ 100,000 100,000 copies A issue. 
he? CHRISTIAN ADVOCATE, New York 
LS ne ot of the 43 publications in the 
United States ing to a list pub- 
Re 


Geo Pe a "Rowell & Co., circula’ 
issu 
MoRSINS aa wires in New 
h 


a yaa Mn - 


= to use, T 


and 75,000 1 75,000 copies each ie. 


a list any agricu 
Sroulate Stat 


INK, 969 
STEN, a Norwegian Weekly, published 
at Decorah, is credited by the American 
ee Directory for 1890 with having as 
la circulation as any newspaper in 
Iowa. “actual sworn circulation over 28,000. 


HE WEEKLY EDITION of the MEMPHIS 
(Tenn.) AVALANCHE is one of the 100 

hist publishe in Ageerien that, according to a 
J sublished by Geo. P. Rowell & Co., circu- 
tween 25,000 and 37 ',500 copies each issue 


ONDON DAILY FREE PRESS, according 

to the American Newspaper Directory 

for 1890, has the largest circulation of any 
bmy in the Province of Ontario outside of 
the City of Toronto. GEO. | GEO. P. ROWELL & CO. 


FAs 42> AND HOME, pub published at Spring- 

, is one of the 27 ayy 
in the intted Sta ates saat, Lo yy ng to a list 
published by Geo. P. & Co., have a 
regular average issue ry ame than 150,000 
copies. 


os 
on price of the American Newspaper Di- 
rectory is Five Dollars, and the purchase 
of the book carries with ita paid subscription 
oer Ink forone year. Address: GEO. 
P. ROWELL & CO., Publishers, No. 10 Spruce 
St., a York. 


OME AND FARM, a semi-monthly 
su at Louisville, _— y, get 
according to the American New per Dt 
rectory for 1890, a larger circ ulation than any 
other agricultural paper published south of 
the Ohio river. 


UMBER: According to the American 
New pepe r peewee for 189%, the 
NORTHWESTERN LUMB AN,a weekly 
journal of 56 pages, published in Chicago, h 
a nape circulation than any other paper de- 
voted to this interest. 


HE SATURDAY GLOBE, a weekly news- 

paper, published at Utica, N. Y., is one of 

the 5 Sowepeow> to which the new edition 

of the American Newspaper Directory for 189) 

accords a regular circulation of more than 
150,000 copies each issue. 


Cea and ctreut 1,500,000. There were print- 
ed and circulated for 1890 the above num 
ber of GRIE . An Almanac 
calculated ae the Gulf States. Space is al- 
ready being spoken for 189i. oS 14 pages 
sold. J. W. B RKE & CO., Macon, Ga. 


HENEVER an advertiser does business 
with our Advertising Agency to the 
amount of $10, he will be allowed a (discount 
suffic to pay for a year’ 8 subscription to 
PRINTERS’ ee Address: GEO. P. WELL 
& CO., Newspaper Advertising Agents, No. 10 
Spruce St., New York. 


TS DAILY JOURNAL, Minneapolis, 

Minn., is one of the 100 publications in 

America that, according to a list published 
y Geo. P. Rowell & Co. ., Circulate between 

38 000 and 37,500 copies each issue, and is the 

only daily paper LY, Minnesota having a cir- 
culation exceeding 20,000. 


Sitshed at Gotu CHRISTIAN ADVOCATE, pub- 
mbia, , accord 


lished at Co! ing to the 
American La. Directory for 189, a 
lai ~4 cy than any other religious 
= ph in the Siate of South Caro- 
ina. For sam 90'S. and rates, address 
CHARLES va ALVO, Sr Jr., Columbia, 8. C. 


HENEVER an n advertiser does business 


complimentary copy of the rf, merican News- 
r we eo yA of 1,450 pages, price 
G. P. ROWELL & CO., Newspai Prd. 

vertising Agents, 10 10 Spruce ‘Bt., New York. 


EXAS FARM AND RANCH, a semi- 
wet published at Dallas, has, ac- 
tory for 1890, hy far the lara any oes f 
‘or the oe reulation o' 
itural pe mted in the 

te of Texas. ‘4 —2 Times 
Building, New York. J.C. BUSH, Manager. 
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HE ARGOSY, New York, a high grade, il- 

lustrated weekly (32 pages aud cover), is 
one of 36 publications that, according toa 
list published by Geo. P. Rowell & Co., circu- 
late tween 75,000 and 100,000 copies each 
issue. The average is 114,00. Advertising, 
6v cents per line, with discounts for amounts. 


CRANTON TRUTH.—Geo, P. Rowell & Co. 
publish a list of the best, most widely cir- 
culated and influential newspapers issued at 
important business centers throughout the 
country;—the newspaper in each place that 
gives the advertiser the most for his money. 
On this list THE TRUTH, Daily, is named 
for Scranton, Pa. 


RANGE, N. J.—Geo. P. Rowell & Co, 

publish a list of the best or most widely 
circulated or influential newspapers issued 
at important business centers throughout the 
countey -—the newspaper in each place that 
gives the advertiser the mo teat is aay t 
On this list THE EVENING MAIL, Daily, is 
named for Orange. 


ACINE, WIS.—Geo. P. Rowell & Co. pub- 
lish a list of the best or most widely cir- 
culated or influential newspapers issued at 
important business centers throughout the 
country ;—the newsp ao Ss * yz place that 
gives the advertiser ti Jor his money. 
On this list THE JOU RNAL,. Dany and Week- 
ly, is named for Racine. 
LUSHING, N. Y.—Geo. P. Rowell & Co, 
publish a list of the best or most widely 
circulated or influential powepapets issued 
at important business centers throughout the 
country ;—the newspaper in om pases that 
ives the Pre whe te the most for his moneu. 
n this list THE JOURNAL, Daily and Week- 
ly, is named for Flushing. 


EKIN, ILLINOIS.—Geo. P. Rowell & Co, 

publish a list of the best or most widely 
cirenlated or influential newspapers issued 
at important business centers throughout 
the country ;—the nompener in each place 
that gives the advertiser the most Sor his 
money. On this list "THE TIMES, Daily aud 
Weekly, is named for Pekin. 


LBANY (N. Y.) DAILY PRESS & KNICK- 
ERBOCKER ——- 5 the be pagers “Bo ist 
oO 





————— in Geo. Rowell 8 list 
of resentative _tewspapers The Daily 
and nday ay i —- are recc a 
most popular family newspa =] pu € 

at the Capital of the Empire State, being in- 


dependent, newsy and reliable. 


EBANON, Ohio.—Geo. P. Rowell & Co, 
pu ublish a list of the best or most 
widely circulated or influential newspa- 
pers issued at important business centers 
throughout the country ;—the newspaper in 
each place that gives the advertiser the most 
{or his money. On this -= THE STAR, 
eekly, is named for Lebano 


OHNSTOWN, N.Y. Y.- —Geo. P. Rowell & Co. 
publish a Hat of the best or most widely 
e circulated or influential newspapers issued at 
important business conkers th mat t 
county the ne LF each place that 
ives the advortiagt i oe pat for his money. 
ym this Siet THE DeMoc RAT, Daily and 
Weekly, is named for Johnstown. 


AKLAND, California. — Qeo. P. Rowell 


& Co. publ &@ list of the best or most 
widely eireu or influential newspapers 
nmenerl at ben, t centers through 
ot the e« vin each place 


that give 7 ge L 4 
Rey MM RL Dellend 


Niei'a co. pos CONNECTICUT. - Geo, P. Row 
a pauses 9 te of ie Seaver mene 





“ie eae ypstncas contare throug 
' a re thom Re eat ft Ta 


".» ame &.4 ~ ated frre ®ereéen 


TERS’ INK. 


] UBUQUE, IOWA.—Geo. P. Rowell & Co. 
publish alist of the best or most widely 
circulated or influential newspapers issued 
at important —— centers pre 
the country ;—the wapaper in each place 
that gives the advertiser the most for his 
money. On this list THE TELEGRAPH, 
Daily and Weekly, is named for Dubuque. 


LOBE, St. John, N. B. ~-Geo. P. Rowell & 
W Co, publish a list of the representative 
daily newspapers issued in cities having a 
population of more than 20,00;—the news 
papers in each’ place which can be specially 
recommended to advertisers as coming up to 
the requisite standard of character and cir 
culation. THE GLOBE, of St. John, is iu- 
cluded in this list. 


OST, Houston, Texas.—Geo. P. Rowell & 

Co, publish a list of the representative 
daily newspapers issued in cities having a 
population of more than 20,000;— the newspa- 
pers in each place which can be specially rec- 
ommended to advertisers as coming up to the 
requisite standard of character and circula- 
tion. THE POST is the only Houston paper 
mentioned in this list. 


DVERTISING IN GERMAN NEWSPA- 

PERS Seouowt the United States and 
Canada carefully executed, at favorable 
prices, and with every advantage as to posi- 
tion, display, changes, etc., by GEO. P. ROW- 
ELL & to. 10 Spruce St., New York City. 
A complete List of all German New spapers, 
with circulation of each, in pamphlet form, 
sent on receipt of 10 cents. 


TANDARD, SYRACUSE, N. Y.—Geo. P, 
) Rowell & Co. publish alist of the repre- 
sentative daily news: rs issued in cities 
having a population of more than 20,400;— 
the newspapers in each place which can be 
specially recommended to advertisers as com- 
ing up to the uisite mantard of character 
and circulation. THE STANDARD, of Syra- 
cuse, N. Y., is included 7 this list. 


ICAYUNE, New Orleans, La.—Geo. P. 

Rowell & Co. publish a list of the repre- 
sentative daily news rs issued in cities 
having a population of more than 20,000;— 
the newspapers in each place which can be 
specially recommended to advertisers as com- 
ing up to the requisite standard of character 
and circulation. The PICAYUNE, of New 
Orleans, La., is included in this List. . 


EWISTON JOURNAL: Geo. P. Rowell & 
Co, publish a list (ONE PAPER IN A STATE) 
in which they name the one publication that 








“is read by the largest number of the best 
class of persons” throughout each one of the 
States, Territories, Districts or Provinces of 


the United States and 1-T— of Canada. 
For the State of Maine Bhs Rw named on 
this list is the LEWISTON JOURNAL. 


GE-HERALD, Birmingham Ala.—Geo. P 

Rowell Co. a list of the rep- 
resentative daily newspapers issued in cities 
having a pope & more than 23),0.0;— 
the newspapers é 


qpee ally rece recomme mmonded 

ing u - Lt... requisite standard cheracter 
reulation. The AGE HER at b, L Bir 

mingham, Ala., is included in this lis 


ARTFORD TIMES: Geo. P. coe & 
Oo, publish a list (ONB TAPER IN A STATE) 
n which eS eope the one publication pees 
“is read b y the largest number of the t 
class roughout each one of the 
States, artes, Districts or Provinevs of 
the United wd Bates’ and Dominion of Can 
For the State of Connecticat arc named 
on this list ie the HARTFORD Es 


ELEGRAM, YOUNGSTOWN, 0..Geo, P 
Rowell @ Oo, publish a list of the repre 
tative daily new re issved ta cities 
Raving & population « rf more en oe | . 
ne vet cack place ‘ oun 
qpectaligresommensed te LE ae ph ne —_ 


to the requ: AS OBI e's s the vay 


ina & 
“ recht bers 
ee 
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NE of the most successful advertisers we 

ever had always ordered his advertise 
ments in this way : “ Get the best service you 
can for me for $5,000." He left every detail 
tous. There is no more expensive luxury 
for an advertiser to indulge in than to tie 
his agent’s hands by gettin a to tell in 
advance exactly what he will do. GEO. 
ROWELL & CO., 10 Sprace St., New York. 


NION AND ADVERTISFR, Rochester, 

N. Y.—Geo. P. Rowell & Co. publish a 
list of the representative daily newspapers 
issued in cities having a population of more 
than 20,000;—the newspapers in each place 
which can be specially recommended to ad- 
vertisers as coming up to the requisite stand- 


ard of character and circulation. The Roch- 
ester (N. Y.) UNION is included in this List. 
URLINGTON FREE PRESS: Geo. P. 


Rowell & Co. publish a list (ONE PAPER 
IN A STATE) in which they name the one pub- 
lication that “is read by the largest number 
of the best class of persons” throughout each 
one of the States, Territories, Districts or 
Provinces of the United States and Dominion 
of Canada. For the State of Vermont we 
aper named On this list is the BURLING 
REE PRESS. 


HE INDIANAPOLIS NEWS: Geo. P. 

Rowell & Co, publish a list (ONE PAPER IN 
A State) in which they name the one publi 
cation that “is read by the largest number of 
the best class of persons” throughout each 
one of the States, Territories, Districts or 
Provinces of the United States and Dominion 
of Canada. For the State of Indiana the 
paper named on this list is THE INDIAN 
APOLIS NEWS. 


OTH THE PHILADELPHIA EVENING 
ITEM AND THE SUNDAY ITEM are 
counted among the 27 newspapers to which 
the new edition of the American Newspaper 
Directory for 1890 accords a regular circula 
tion of more than 150,000 copies each issue. 
The ITEM is the a — — of New York 
that is counted in this class. total edition, 
including the Sunday eo ‘s the second 
largest in the United States. 


HE PITTSBURG PRESS. - Published 
every evening ga Mh ny morni 
The Press Building, Ko 79 Fifth ave., 40 to 46 
Virgin Alley, Pittsburg, ‘Pa. Eastern Office— 
48 Tribune Building, New York ae: Went. 
ern Office—50) The Rookery, Chicago, Ili. 
The sworn average daily elretilation of THE 
PRESS for six i -— end ing ¥ lay 31, 189), 
36.02! THE PRESS’ circulatiot larger than 
that of any other eaily rin Pennsylva- 
nia ovtside of Philadel ja, and more than 
DOUBLE the circulation of any omereter. 
noon paper published in Pittsburg. Call at 

the press room and be conv be convinced. 


Ro iY, N.’Y.- Population, 75,000 ; ae 
15.000; on vg aa! Lansing! 

rhino, * Waterford 00); Green Island, ad 
Total, 135,000, rewithin “ ‘radius of ¢ Te a 
from “Troy. Year dai! a ots three then 
noon, one morning. bane ¥ PRESS, the 
leading family ne per. Circulation the 
largest within the d trict named and the 
northern country to Canada line. § pages, 








$7. Oper L- ++ per week, Scents si 
copy. ae"ahe ver of Troy: Adv 
Ing vatge ° t a ed con — 
tion. merican New — 
a PRESS F | (exceeding 10,000) 
‘'S LISTS. Outof twenty seven news 
s re credited yw Jae ar poems ex 
1S)00) copter, viished tn 
the State of Maine = 1 among 
the biteationa which make up the com 
bt inert nown to vertivers as Allen's 
Lanta etreuk 


A to 

wy ft iam) 

= than ” 
Suet cao 
every month the State 


meen 


NTERS’ 
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VHE Weekly Edition of THE TORONTO 
MAIL, according to the American News 
paper Directory for 1890, has the largest cir- 
culation of any newspaper printed in the 
Province of Ontario. The Mail, Toronto, Can. 





WANTS AND FOR SALE. 


Advertisements under this head 2%5 cents aline 


WANTED. 
ANTED—FOREMAN of strictly temper- 
ate habits, qualified to take charge of 

newspaper, -— and job departments. Ad 
dress LOCK 12233, Delaware, Ohio. 





A LADY “seen riter, Proofreader and Pat- 
ent Medicine Puff Writer, having a kn »w! 
edge of German, would like a position ii an 
Advertising De ment. Salary $15 per week. 
Good Baltimore reference. Address M. E. L., 
care of Printers’ Ink. 


Vy ANTED.—A HAND SHAVER, with 12 

incn knife, to shave type high on metal 
work. AlsoaSHUTE BOAKD, tor trimming 
and blocking. Above may be secondhand, 
but must be in first-class working order. 
Address B. PHILLIPS, care “ Dispatch,” 


Pittsburg, Pa. 
) ISSUE of PRINTERS’ INK is 

religiously read by many thousand 
hewspaper men and printers, as well as by 
advertisers. If you want to buy a paper or 
to get a situation as editor, the thing to do 
is to announce your desire in a want adver- 
tisement. Any story that can be told in 
twenty-three words can be iuserted for one 
dollar. Asa rule, one insertion can be relied 
upon to do the business. 


FOR SALE. 


D-HAND NONPAREIL t Pe 50 Ib. in cases, 
used 3 mo., for $2. PRI ER, Harper, la. 


YOR SALE—Democratic aper, clearin 
$2,400 a year. Western State, a. s 

5,000, County Seat. Ouly for cash. 

1Us, care PRINTERS’ INK 


MERICAN HOUSEKEEPING, an old-es 
tablished val Some Journal; bona- 
fide paid circulation each month: a_ bi 
n. Address AMERICAN HOU SEKEEP. 
ING, 26 W. Lake Street, treet, Chicago, Il. 

OUBLE CYLINDER HOE PRESS and 
Brown Folding, Pasting and Cutting Ma 
chine for sale. h in ect condition. 
Size of bed, 3x™. Price, for both machines, 
1,000 cash. Address ALBANY MORNING 


F YOU want to sei your Newspaper or 
Job Office, a Press or a Font of Type 
tell the story y-three words and rend 
it ae dollar bill, to the office of PRINT 
ERs’ INK. If you will sell cheap enough, a 
} — 4 pF, of the announcement will 
ge secure & Customer, 
RARE CHANCE. —One of the best Repub 
lican ne wepa: ts in Northern Obto 
‘or sale is well supplied with ali 
inery. Cireuletion, 
178 © yt rand two job presses. Popu 
lation of city, rr Only vetting an paper 
hy “i penn for ing. Address 
ew York 


’ ink, N 
R SALF.—12,00 to 15,000 ODD FOREIGN 
NEWSPAPERS (more or less), cathered 
through several years’ correspondence © ith 
y country some dupll 
re chance fora bower of oddities 
sold in emall iia, care Price 
mabic, Address i. P 
The wo , 0) Warren &., New ¥ 


Fe The MARYLAND A+ 
whet oy at entire. a ¥ ’ "we 
a =. of TT years. ~~ 1 


ad ye Oe ‘ tea 
Mnaanine Warylond sneue: 
quires | the we, ee neirc a ek 
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P* IN ILLINOIS. Geo. P. Rowell Co 
isha f the be “ 
ale r infl ul newspay i 
at int business centel through 
the the espa} n eacl we 
that ves t ulve s t his 
4 rHE TIMI Daily and 
Weekly, is! ned f k 
DAILY PRESS & KNICK 
is one of the papers special! 
Geo. P. Rowell & Co's list 
e news} apers The Dai 
tESS are COT i as the 
ily news] apers put Ss! 
the Empire State, being in 


able 


I EBANON, Ohio.—Geo. P 
4 publish a list of the 


or influe 














wide 1 
pers 1 1 at tant t s 
rougt t . itry the 

ich place that gives the adve st 
I his money. On this list THE STAR 
Weekly, is named for Lebanon 

OHNSTOWN N. ¥ ( ». P. Rowell & Co, 
J pul 1 list of the best or most widely 





ated nfluential newspapers issued at 

ss cer 4 rs throughout 

ntry € newspape in each place 
v the adve Stoo tha sical 9 r his money. 
On this list THE DEMOCRAT, Dail and 

Weekly, is named for Johnstown. 

( AKLAND, California.—Geo. P. Rowell 
& Co. publish a listof the best or t 
widely circulated or influential newspapers 
issued atin portant business centers through 
ut the vuntry ;—the newspaper in each place 

that gives the advertiser the most fo 
money. On this list THE ENQUIRER, Daily 


and Weekly, for Oakland 


WY ORWICH, CONNEY TICUT.—Geo. P. Row 
pt ell & Co. publish a list of the best or most 


is named 


widely circulated or influential newspapers 
sued atimportant business centers throug! 
it the country the newspaper in each 
place that gives the advertiser the most for 
his money. On this list THE BULLETIN, 
y and Weekly, is named for Norwich. 
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is read by the largest 1 ver of 
class of persons througho teach é ft 
States, Territories, Districts or P es of 
the United States and Domini f Canada 
} the State f Maine the paper named on 
this list is the LEWISTON JOURNA 

















AS HERALD, B'rmingham, A Geo. P 
i Rowell & Co. publish a list of the rep 
lail papers issued in « es 
f more ti 12 
} h place hich « u be 
specially recommended to advertisers as co 
ing up to the requisite standard of ¢ r er 
and circulation. The AGE HERALD, of | 
mingham, Ala., is included in this list 
HH’ Se abiia TIMES: Geo. P. Rowell & 
blish a list (ONE PAPER IN A 
ric e one publication t 
s read by the largest numbe f the best 
« Saale persons" throughout ea t f the 
States Ferritories, Districts < Provil sof 
I es and Domin f Canada 
mnecticut the paper nal I 
on this list is the HARTFORD TIMES 
ELEGRAM, YOUNGSTOWN, 0O.—Geo. P 
Rowell & Co., publish a list of the repre 
sentative daily newspapers iss l in cities 
having a pop or fi e than 2,0u 
the newspaper ‘ h place h can be 
specially re ne ye — tisers as com 
ing up to the requis ard of character 
and circulation rhe TELEG RAM the only 
Youngstown paper mentior in this list 
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f1 tha "TAL copie ear j 
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‘ ery t t ng ar Sun i r 
Phe Pr I ing, 79 Fifth ave., 40 to 4¢ 
€ Pittsburg, Pa 
iT el ding, New Y 
é Office—HX The Rook 
The sw lave ed y cir 
PI S for six months endir 
i THE PRESS' circulat ' 
I of any « 1ily pape i 
nia o le of adel phia 
DOUBLE the lation of 
1 nh paper f— ~d in Pittsburg. Call at 
the press room and be convinced 
750K t 
insing eh, 
een Island rit 
s of tw miles 


apers, three after 
‘ . TROY PRESS, the 
leading family newspaper. Circulation t 
largest within the district named and the 
northern country to Canada ne & ages 
$7.0) per year, l5cents per week, 3cents single 
copy. The popular paper of Troy Advertis 
ing rates the cheapest, considering circula 
I The American Newspaper Directory 


tio 
rates THE PRESS F | (exceeding 10,001 
LLEN'S LISTS. Out of twenty-seven néws 











i papers credited with reg ir issues ex 
ceeding 15,000 copies, f rare published in 
the State of Maine and are include ng 





the publications whi 
binations known to ac 
Lists. The great ‘ 
icals forces the average issue of Maine news 
papers to a figure nearly %) per cent. higher 
than those any other State According to 
the American Newspaper Directory for 
there would appear to be more than a million 
copies of these various low priced family 
magazines issued every month from the State 
of Maine 
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Four Family Favorites 
Four Family Favorites 
Four Family Favorites 


Brainy and Brilliant 
Brainy and Brilliant 
Brainy and Brilliant 


Honest, Fearless, Faithful 
Honest, Fearless, Faithful 
Honest, Fearless, Faithful 


Attracting Advertisers Always 
Attracting Advertisers Always 
Attracting Advertisers Always 


Excelling in Literary and Domestic Features 
Excelling in Literary and Domestic Features 
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The Four Weekly Telegrams : 





Elmira Telegram.........-...-++- 172,470 

Albany Telegram.....-.....---+++- 52,601 

Harrisburg Telegram...........-. 51,040 

Pennsylvania Telegram (Readi: 25,000 

3Ot,tit 

_A. FRANK RICHARDSON, 
TRIBUNE BUILDING, 317 CHAMBER OF commen’ 4 


. 7F 
13, 14 & 15 TRIBUNE BUILDING, wae 


NEW YORK. CHICAGO. 
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NEW YORK. 


Our Country Home 
MORE THAN 100,000. 


We | at avi will 


Our Country Home 


1 monthly, of the Leading 
Suna Home Jo oumenie of America! 


Each number consists of Sirteen to Twenty-four Pages, 
ae illustrated and well printed. 


samtieagichamates RATES. 


Ordinary Advertisements,..... .60 Cents per Agate Line, 
DISCOUNTS. 
NR 6:i605 066006106 cases ees oenseveeceeseus 
Months,,.... 
12 M 


Send COPY and ORDER AT ONCE for NEXT issue, 


OUR COUNTRY HOME PUBLISHING CO., 


88 Fulton St., 





New York. 
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It is a Peculiar Idea 


To stop advertising because business ts dull. 


It is directly S e true theory t S 
cess! e « r A ertising pl yperiy ( 
revents ( Ss S e g t successes have bee 
ichieved y sw ( ertised throug 
seas Ss ] busy t es t Ss ke of their ds 
enera Buyers could 1 be kept away At othe 
es they rtised s features and told why it 
iid to | y the | vers saw the po it ind b ight 
The greatest ga was in keeping the buying public 1 
d as patrons of thi who advertised.” The n 
W o did 1 t adv IS€ | da | S¢ SOI i d later h; ] 
work harder to gain attention 
If you have articles or goods for all the year ’ 
use or Consumption, it will pay you to talk about tl 
to the 


People who Buy 
All Through the Year 


You can talk to over 260, ooo ramities : 





this class of buyers every week, and do it r 
favorite family papers—the indorsement of their « mns 
is of great value. It need not cost you much. The rate 


is fixed and is low 


We shall be pleased to give further informati 


Sunday School Times 


PHILADELPHIA. One 
Tl ; caseeoston. Price 
>» utheran Observer. , » 
1c National Baptist. oaemag 
) —. “a Christian Standard. Without Duplication 
Reli 910US Press Presbyterian Journal. Of Circulation 
Q ad d np > Messenger HOME 44 " 
= 1 piscopal Recorder ee . 
Associati¢ nN, Christian Instructor. -—- WEEKLIES 
Christian Statesman. Every Week 
Christian Recorder. Over 263,000 Copies 


Chestnut & Tenth Sts., Lutheran. Rel Pp 
PHILADELPHIA, Pa. BALTIMORE. aden 
er “ Baltimore Baptist. Phila 
(Mutual Life Building.) Episcopal Methodist. 











